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Competition Compliance Policy
for Hyundai Engineering & Construction Co., Ltd. (the "Company")
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All of us at Hyundai Engineering & Construction (the "Company”) have an obligation to do
business honestly, ethically and lawfully. It is our policy to comply with the law wherever we
operate.
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Competition laws across the world differ, but generally speaking, competition law prohibits any
agreement or understanding which prevents, restricts or distorts competition. This may be by
fixing prices, sharing markets, rigging bids or limiting production or supply. It also prohibits any
abuse of market power, such as predatory pricing designed to drive out competitors or
unreasonable "tie-ins." It has relevance to all aspects of HDEC's operations. We are committed
to not act in any way that may restrain trade or reduce competition in the marketplace.
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Infringements of competition law can have extremely serious consequences for the Company, and
potentially for the employees involved. There may be substantial actions due to private actions
and harm to our corporate reputation. Every employee has a duty to comply with the competition
rules. No one at the Company has the authority to give any order or direction that would result in
a violation of this policy.
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The Company has already established (i) Antitrust Policy, (ii) Fair Trade Compliance Program (CP),
and (iii) Fair Trade Compliance Program (CP) Manual. These "Competition Compliance Policy",
which will be applied across all operations of HDEC, are designed to provide practical guidance on:
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(i) what the competition rules mean for us, (Z'#0[2t 29l
(ii) why it is essential that we comply with them; and (3l ZY B2 £80F sl=7})
(iii) how to comply with competition rules in practice. (HEH AdYHS =+ 5+ AE=7h

The Competition Compliance Officer and/or Compliance Team are available to help you. Please
ensure that you seek advice whenever you feel that a certain course of action may have
competition law implications. If you become aware that a particular practice is taking place which
may infringe the competition rules, it must immediately be reported to the Company. Please refer
paragraph 4.1 and 4.2 for having consultation and/or reporting on this issue.

WHAT ARE THE COMPETITION RULES? ZXHo|z fo1017}

Competitive markets provide strong incentives for good performance - encouraging firms to
improve productivity, to provide better services, to reduce prices and to innovate; whilst rewarding
clients and customers with lower prices, higher quality, and wider choice.
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The competition laws aim to promote competitive markets by prohibiting certain anti-competitive
agreements and concerted practices which distort the competitive process. They prohibit
agreements between competitors which have the object or effect of distorting the competitive
process. "Object" infringements are established without the need to prove any anti-competitive
effects and include the most serious types of prohibited conduct between competitors (see section
0 below). Agreements may result from informal verbal arrangements (e.g. a gentlemen's
agreement) as well as from more formal written agreements. The exchange or unilateral disclosure
of confidential commercially sensitive information between competitors can also give rise to a
prohibited concerted practice.
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Agreements or understandings between competitors
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The law does not prevent us from gathering market intelligence about our competitors in order to
be able to compete effectively. For example, you are permitted to gather information on
competitors’ sales and prices from publicly available sources and you are also permitted to
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participate in a benchmarking scheme or survey collected by independent third
parties, which collates and then redistributes anonymous, aggregated and historic industry-wide
sales information to participants. Please see below for more detailed guidance.

rﬂir
>|
2
x
2
n
re
r_l.l.
ox
HI
mjn
utes
o
Kely
rir
0%
(¢

QY2 24 AFEEAXZE AFOM RS2 AIHBEHE 29
£ SXISHX| §&LCH OE S0, 0|0 30 A= B 7o Hoj7ty EEE FLstAHL

2 HIX|odStAL, =2 E F9 M 3AE S

HeESHALL AlY SAHAHS0| ot A Tt utA 7|52 Fetdts &7 2L o

2.4 Competition law prohibits agreements or understandings between two or more businesses that
prevent, restrict or distort competition and may affect trade. The effect on trade and competition
can be actual or potential. Agreements can be written or oral. This is an important point - a
conversation over the phone may be an “agreement”. It does not have to be in writing or legally
enforceable. Agreements can also be informal arrangements such as a “gentlemen’s agreement”,
an “understanding”, suggested in e-mail traffic, or could be an understanding arising from the
exchange of commercially sensitive information.
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2.5 The competition authorities are able to infer the existence of an agreement or understanding on
the basis of relatively limited evidence. The competition authorities have considerable powers to
enable them to investigate breaches of competition law, including carrying out "dawn raids" on a
company's premises as well as individuals' homes and cars, and the searches they undertake are
likely to be intrusive, including an in-depth search for any evidence stored on IT systems.
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2.6 Examples of the most serious prohibited agreements and concerted practices with competitors
include:
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(a)  Price fixing: (7t& &g 7149
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price fixing arrangements, including discussing and exchanging information on prices, such
as minimum and/or maximum prices, cover bid (i.e., a price which would look realistic but
not put forward to win the work), fixing part of a price, profit margins (where parties agree
to base prices on a set profit margin), consultation (e.g., where one party agrees not to
quote a price without consulting its competitors) or other terms and conditions
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Dividing up or allocating tenders, projects, territories or customers, for example, by
agreeing who should bid or not bid for particular contracts, or rotating who should win
particular contracts
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Collective boycott (collective refusal to do business): (RITHX 72 AHZE)

A collective boycott occurs when two or more competitors agree not to do business with a
particular customer or supplier. It is also illegal for competitors to agree that only one of
them will not do business with a particular customer or supplier, or for two or more
competitors to threaten or to force one business not to deal with another business, such as
a competitor or supplier.
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Bid rigging: (Y& &g
collusive tendering and bid rigging (i.e. colluding with other bidders or potential bidders in
relation to bids, including levels of bids, bidding strategy, and even agreements not to

submit bids); and
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Exchange of sensitive information: (2IZPE 29| w3k

Any exchange of commercially sensitive information with competitors directly or via an
intermediary
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Conduct which impairs or harms, or threatens to impair or harm, directly or indirectly, any
party or the property of the party to influence improperly the actions of a party.
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Also likely to be illegal are:
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(b)

(©)

(d)

]

Discussing with a competitor our appetite or otherwise for any particular tender or any
details of how we are intending to respond to a tender
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Exchanging information directly or indirectly with a competitor concerning recent, current
or intended bids, sales, prices, discounts or terms of business etc.
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Discussing with a competitor our costs, including the prices we receive from any part of the
supply chain (whether or not we use them)
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Warning and/or agreeing with a competitor or new market entrant to ‘stay off our patch’
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Abusing a dominant market position, for example, to drive competitors out of the market.
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The following competition issues are likely to be particularly relevant to the Company's business
activities:
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Information exchange and disclosure (d&22| ngt == 1 X| 389

Any direct exchange of commercially sensitive information between actual or potential
competitors is likely to infringe the competition rules. Irrespective of whether a meeting is held
in a formal or informal setting (e.g. over drinks in a bar), or in the context of a trade association,
by telephone, email, text or chat room, you should never exchange or disclose information to
competitors relating to:
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o costs of doing business (including salaries or bonuses paid to staff);
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o clients; or 12 (3K

o any other commercially sensitive information which a competitor would not normally
be able to discover through public sources.
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In certain circumstances, indirect exchanges of information via a third party may constitute

an infringement of the competition rules (e.g. where the information is disclosed with a view
to it being provided to a competitor).
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The unilateral disclosure of commercially sensitive information to competitors may also
constitute an unlawful concerted practice (i.e. there does not need to be a reciprocal or bilateral
exchange), even if the recipient of the information does not act upon it.
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It is not necessary for an actual "agreement" to be reached. If an informal understanding
which restricts competition is reached, this could be enough to be considered an anti-
competitive agreement.
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The following list of "Dos and Don'ts" should be borne in mind in relation to all contacts with
competitors:
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Contact with competitors Z% 7| njo| o|Afeizt

DO

DO

DO

DO

DO

Seek advice about the wisdom of accepting social invitations from competitors and be
careful about what you discuss on such occasions.
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Remember that all types of arrangement (including informal understandings, gentlemen's
agreements and sharing/disclosing confidential information), by whatever means, including
but not limited to any formal or informal written agreements, oral discussions, telephone
calls, email, text and chat rooms, can infringe the competition rules, and may give rise to
heavy fines on the participating businesses and criminal convictions for the individuals
concerned.

==
|2 E THEE 4= o], ojof Fojsh AIZE ORI )0l thet
=

o
2 YalotA|7| siEhL et

Avoid all discussions of competition or competitive subjects with competitors and clearly
break off such discussions should they arise. Report any such discussions, even if you have
not disclosed any information yourself to the Competition Compliance Officer and/or
Compliance Team for advice on whether further action may be required.
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Object if, at a meeting with competitors, competitive conditions are discussed and, if this
does not stop the discussion, leave the meeting and make sure that this is noted, or a
minute is taken of your actions.
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Be very cautious about issuing "signals" i.e. indirectly announcing in advance to your
competitors changes to your pricing, bidding or commercial strategy.
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DON'T Discuss, recommend or agree with competitors the following matters:
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(a)  business costs, bid price, successful bidder; At} H| S, L&}, HEXt
(b) fees, discounts, rebates, trade margins etc.; &, Qg OXl&g 5;

(c)  terms and conditions of business, whether standard or not; 72{=4 &
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(d)  division or allocation of territories and/or customers; 12 . A%}
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(e) any plans to refuse to deal with clients or competitors; or 124 - ZHXt 7efHE &

(g)  how to respond to specific bids or opportunities. £ At7|3|0f st S S

DON'T Accept any business information of a confidential or sensitive nature from a competitor
that is not already in the public domain. If you do receive such information, you must object
and inform the Competition Compliance Officer and/or Compliance Team.

Contacts with trade associations or industry groups AIYXIEHY|(ZA M ES| S)eto| Hat

Trade associations and industry groups provide an opportunity for competitors to meet, and
therefore create a risk of inappropriate exchanges of commercially sensitive information, which
may constitute a serious infringement of the competition rules. Accordingly, considerable caution
must be exercised by the Company's representatives at meetings of trade associations or other
industry groups.
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DO Consider carefully whether it is advisable to attend trade association meetings or other
trade meetings at which competitors will be present. If in doubt, seek advice from the
Competition Compliance Officer and/or Compliance Team.
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DO Request and agree to an agenda in advance of attending the meeting to ensure that only
legitimate topics will be discussed.
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DO Examine the rules, constitution and codes of practice of any trade association which you
propose to join. If in doubt as to the objectives, seek further advice from external counsel.
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Object if, at a meeting with competitors, competitive conditions are

discussed and, if this does not stop the discussion, leave the meeting and make sure that
this is noted, or a minute is taken of your actions. Report any such discussions to the
Competition Compliance Officer and/or Compliance Team for a decision on whether further
action may be required.

DON'T Provide any information to a trade association for dissemination even on an anonymous
basis without first checking with the Competition Compliance Officer and/or Compliance

Team.
ZH7Y NEESIAR EE YA TYUXNYED HOE X Yo ojgis HeE (UYL
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Agreements or understandings between firms which are not competitors
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2.11

The Competition Rules also prohibit certain agreements between companies which are not
competitors (e.g. clients, brokers, customers or suppliers) if the agreement has the objective (i.e.
purpose) or effect of preventing, restricting or distorting the normal competitive process in a
market. This includes restricting competition in markets which are upstream or downstream of the
markets in which the Company operates. These are known as "vertical issues", because they arise
between operators at different levels in the supply chain. Again, these anti-competitive
agreements may result from verbal "understandings" as well as from more formal written
agreements.
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Relations with clients 1178 (23 X)a}e| 2t

Agreements between a business and its suppliers, its agents or its clients are generally less
problematic than arrangements between competitors but may still raise concerns under the
competition rules.

£ Mo S, talel, Ee Do ™2 AIY HOIAL Zte] a0 HIstol 2R 7t € 7Hs80l
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Caution should still be applied in dealings with clients, especially where sensitive information about
competitors are involved. In particular, commercially sensitive information about the Company's
competitors should not be requested or accepted from clients, trade associations, or any other
groups. You should also not pass information relating to one client's activities to another client.
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DON'T Discuss details of business terms with any client in the presence of other clients or
competitors.
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DON'T Oblige clients to tell you the prices or bids quoted by or to other companies, or to provide
other commercially sensitive information regarding competitors.
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DON'T Offer any preferential terms to competitors as customers in exchange for an agreement to
withdraw from our markets.

A7 BT (24O X[ Hote HAR)0A S MM HFE RHCE ZHIYUAA
AgHo=z Fe|ot Aot =S M= o E LT

Relations with suppliers/vendors 32% W YHE1te| 27

Competitors can also be suppliers. Be particularly careful when you are negotiating with

competitors as suppliers so that you do not restrict competition between the Company and the
supplier.

djm

B AME U sAel B 71 (Competitor)2 E O A0 2Ate] 3= LY A (Supplien)?t &=

o
F= UASLCL O[S A S 7HE e Stgntel gad2 M7t S5 W Ao TSt BHEdH el S

oX

—

S|
PN o
AR SiMEX| (s S8 72l6of gLt

rot

DON'T Disclose any Company specific sensitive information
S0l Tt £ HEE SMSHA| T TSR,

DON'T Restrict the terms on which the Company does business, e.g., through any non-compete
or exclusivity clauses, without taking legal advice

S|AZE Felohs Abgo| 2ot A2

_=

Z=US Mgt

—

ot EULCE O E =9, s A Al A7t
o
=

=
HHENS SR Ao Bt X

Al ST A At YAl o|F £ 4 =3 ot zeE dHste A2 dd4H
ez SiME X7t Q282 HEA| M E A2S TotA|7| BiE L CL

DON'T Restrict a supplier's freedom to set prices to others

A SO0l THE R 3 Rjof| CHet TS =FSHA| ROH=F MEHE FXA| Botof gLt
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Abuse of a dominant position
A B X[HYE X R[S HE

Companies which are dominant in a market are subject to additional rules. Prohibited practices for
dominant companies include:

AZOM XIEIH X918 7HE 7S 2 F71H el 3 Mots BEUCh AERIA AGRA HEE=

—

At 9l ofafet ZeLich

(a) Exploitative abuses: These are practices which seek to take advantage of a dominant
position (e.g. by charging excessively high prices); and

3% S8YAS 2X: AT K9S 0|FS Hche B | (O UMY 5 IHHS
Aol A SEAI7 s H2)

(b) Exclusionary abuses: These are practices which seek to use the dominant position to
exclude rivals from the market (e.g. by refusing to supply or deal with rivals, reducing prices
below cost in order to force rivals out of the market, tying or bundling different products,
entering into exclusivity deals etc.).

BRI S WRI0 2R AT XIS H8OH0l B 7| Y2 ABUN FB5Hs BE BR B9
Of: 2% 71201 o3t B2 E= Aah AT, ZY Yol WA HISHIH He o AF e
QRBHE HE WO, SSHF EE NYTT| S| B9, BEIY ST Aot M 5)

This aspect of competition law is unlikely to apply to the Company's business and is not dealt with
in detail in this policy. However, there may be circumstances in which the Company deals with a
dominant company, in which case the competition rules may help to protect the Company against

BYR-O| A SR HH AFEAHE FHMStE SOl A2LE, Ofof 2ot Bo| A 82 =|Ate] Ao HEE 7H580|
=X §s 20 ofLzl, 2 A8 9Al 1 —T‘HIB.O._' FE2 HEXs WEULh d2{L SIAE AIZRIEH
g ZOoroMel HE 7hsdE 2] HiMs7 = o 7| M2, = 82

of E
o= A2 ol d&oM 20| 2 5= ASLIC

Mind your language - documenting facts

210/0f FOfS} AL - AFAE F/F510 ZAZ HAFAA/L

Regulators examine records (including those via personal devices) such as email correspondence,
text messages, online chats and recorded telephone calls in the course of investigations. It is
important that the Company's documents and other recorded evidence do not give rise to
unnecessary suspicion simply by adopting an inappropriate tone. Inappropriate email messages
and chats suggesting the possibility of a competition law infringement have formed some of the
most powerful evidence in previous competition investigations.

BT (8712 5)2 2HEY A0 CHet A} 2HFol|A oM Y, Z A HAIX], 22+21 X8 22[1
ot WY ol 27 A8E =28 52 SHE #48 - MTLCH WakA, A L 7| Za A0 210 E
L0l =AHL 2 3t0j5 2 2Rt oS AHX| =5 2|5t 0| i@ S 3=l Xt At
7152 25, FEY fdl AldE FEY & s FHAD U2 oMY, MEY W2 ZHY FH=Z
2850 LTt
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DO

Remember that diaries, telephone calls, online chats, emails and

electronic documents on your PC, laptop and the server can also be searched, and their
contents can be used as evidence by the authorities. This policy applies equally to such
communications as to any other written documents.

AL AX| (diary), S5 U, M LS, Ol Y E& QI pC - ES - MBO| HIYE HA EAL
YapMol 0l B 4+ Y00, 1 82 SH2 Y 4 USLCL 2 FHO o2 x1HL J|ef
Mg S3 ojAeizt Al SUSHA HEELICt

Clearly identify the source of any confidential information (which should not have been the
competitor itself) relating to competitors. Don't use phrases such as "reliable sources".

ChelH 2ol 49 0 X (B 7|90l 2 X7t =|oj M= ¢t ELICHE =t B1d| == st 2.

e RO SN2 RS Dot YEAUO| o5tE A 22 BH2 U AFEE[0fM= 2 Lt

—

DON'T Use language implying that the Company is taking action as a result of any "market

DO

agreement" or "agreement with competitors".

A AIE U EF A7t "AlEel €8 £ 3 7IYatel gEre Zutgte HE YAIG

a

rr

Ooff oAk 7|Xf&|0jA = ¢t Lt

Keep notes and always write carefully about activities that are likely to raise problems such
as:

otZfel E2 (BHHY elttof 2eh EXME €2 7tsd0l 222, ZEst o7t gL,

1

(a) meetings or other communications with competitors or trade associations; 27 7| ¥

S AQIRIEINItO] B, 80| i J|Ef OfAbeiztol Fg

DO

DO

(b) circumstances in which confidential commercially sensitive information is obtained;
A4 CHQIH|Z2 M2|Z|0{0F St= TSt QA7 ZEtE YHE FSS5te B2

(c) any questionable approach or offer by a third party, even if nothing came of it; and
H 3 ALl olE A2 H2 Es Mot (30| OFfH =20 &|X| Y=Lt StEHELE)

(d) in the context of decisions in response to a competitor's actions, make it clear that
the Company's decisions are taken unilaterally. 243 7| 21o| & <|0f CHot CH-S& L0 A ORI T
SIALC] AY E5 L OAIAY (YWH/SCHMOoR O|ZFCHs 248 Fus| 8ot &)

Keep copies of all such documents.

DE MU AR S THE0| BTS2,

Ensure that legally privileged documents are marked as such and if possible, kept in a
separate file - seek advice from the Competition Compliance Officer and/or Compliance
Team if in doubt.

13
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X| CHAO| E& MBP (Legal Privilege):o| AL daist EA|7t

B 2R

52 4 UEE ol0 JHsE W TU0| 2 HBSYAL. SHAY HBFLBAR £
EH

=]

DON'T Write documents containing phrases which may imply illegitimate action, such as "for your
eyes only", "destroy after reading" or speculate in a document whether particular conduct
may be illegal, for example, "This action may infringe the law or may be anti-competitive".

MES Hg5te nfsts 0= BEMTE S /A AHIE Tot7| A% SHAM A 3 X0 A
SHOMA| 2 A s el 2 a7 Q@ a 242 23S YUY o7t AFLICH HEHA, MHO| 7| XY &
L& e Oofstet Ae|7t Z™Y 2P X7t Atk TEHE R0, e gge FTUE B2
SHEYY A= oA E[0f FYHY Ut 7t5 80| ALt E FHX|2| 275 M 7ITMSHAI 7| BREFLIC.

DON'T Write as if you think it is unethical or improper to compete (for example, "we wouldn't
want to steal customers") or that it is virtuous not to compete vigorously.

ME L (58 dfIE St 8d80| FHESHALL g2|H0|X| WLt THERSED
ol =
=}

b U
W REls FEYY 1A WIS BELICL) AL, XL B¥2 EHdS 2

DO Remember that your best defence to allegations of anti-competitive behaviour is to keep
accurate documentation of what happened, prepared when your memory of the events are
fresh. Inaccurate or incomplete documentation, on the other hand, can often be detrimental
both to your position and to the position of the Company.

o 3 w3 S0t 7| 274 7| 9fBt0| A Y BE 27
IO A BIA AT YSOA AMO| YT} Elof B & YT HES 7|fSHAIY| BRI £
7123 71942 oig BOIof Ch2t WOl B2, BlAF YOI YN ool YIS jP DR BrS
+ gt

Any employee who becomes aware of any existing or potential breach of this policy is required to notify
the Competition Compliance Officer and Compliance Team promptly. [This is essential as the Company is
required to notify the relevant competition authority if it has or may have committed a significant
infringement of competition law. The Company may also benefit from reduced fines and individual sanctions
if it voluntarily discloses the existence of a competition infringement to the relevant regulator before any
competitor does so.]

A FHRO| 7 = DFOM 2 fEE ALSAALE /Y ts80] A= MRS X[ B, 87
AteEsdil At X ERY THRIYE 52 SXISHO{OF LI O|F S3ll 278 Y 2 AIetS XIS 2|ALOM (2R
%) e As A= (SEAUS-YR S)0 ATUULE 2N T, Ea X JANE 2238 o=
#e|ots UEXIE 422 na{g - /A gLt EIH Al HME2l 0]8).

If you become aware of any existing or potential breach of this policy or are the subject of, or otherwise
involved in, an investigation by the Company or an external body you must not:

1 25 Al 71 7§ Al (Discovery) HI=E = FOIYA M= SALAL A LOIA 22|t SH= B0 HEE[0f THER| T o]
E= 20| ZHE7| W2, S Al M=o gelz2M SHE HEY £ A= S0l RHE MFE st AFLIC.
Jdegfet MR= 30 25t B3 EICH= FX[2] BA|E Sh=T, SO0 legal privilege 20 EA|SLICE Z LM = s
el = 0| =2 & Ht 2L, SHHe =z QIFFE[1 UX| &= HE L
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BHof BIAF YE 20| () 2 7Ol St ALY EE SIu THS S AIXIBIAALE, (i) (YU 213

QA WREZA 2 2RV (A, BFEN S)0f 2t A - A OiY0] B B2, otfel dele HASHA

- OT,

aX|ELUChH
(a) deliberately destroy, falsify, alter or conceal evidence material to the investigation;
olEHoz A B KRS IJ|, /X - ©X EE 2430 $AIE wefcte B9

(b) threaten, harass or intimidate any party to prevent it from disclosing its knowledge of
matters relevant to the investigation or from pursuing the investigation; or

TAb (EE AR IR ZAL) CHY A O] CHE OfStet S 10| O|RX|X| ROt 5 (ZBXE) ?IStALL,

gt 99l EE
(c) impede the exercise of any external party's contractual rights of audit or access to

information or the rights that any banking, regulatory or examining authority may have in
accordance with any law, regulation or treaty or pursuant to any agreement into which has
been entered into in order to implement such law, regulation or treaty.

Ab - Al ol ARl (i) =IAZE MZS A vlet /R E (BTN

ZF_ 12 4
Mot HDAL, BAAL S)8 Aoty ZAHE HA B (A LR2) S F2 A9, (i) 8 8=
=
[

[
712, A W APZ7| 2o AL - AL R

In enforcing this policy, the Company will take such disciplinary action as it deems appropriate, up to and
including dismissal of the individual(s) responsible, in accordance with the Competition Compliance Program.

= el IEH0] A= B2, 2AtE of Y 2HEE Ao MY A= X Cisto] HESH YAE Farg 5+ AFHCEL

= A= At FHAFHO Mt 2|0 YA 1S ZEetetith
3. THE CONSEQUENCES OF INFRINGEMENT OF THE COMPETITION RULES

BYE flgtel Zut

3.1 If the Company is investigated for a potential infringement of the Competition Rules, this will result
in:

SIATH RO FYY QB2 FAE W P2 ofzfol HHT o

— I

(a) Costs of defending an investigation: in addition to legal costs, investigations cause
significant disruption to business and place considerable demands on management time;
and

(BRYR) TN OIS HIS: OIS SI3t UE HBO| LM S BE, FW YT TAZ QY
% g

A2 &S A A 0] CHA| o Al =0 S2t7|7HX| &t Al2o| 28

(b) Publicity and scrutiny: investigations for breaches of the Competition Rules can result in
adverse publicity for the Company and closer scrutiny of the Company's activities by
regulators in subsequent years.

Ol20| Y92 # otL[2t &= £H7t 9|Ale| FUSSO0| B F= ZAHS

+ g,
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Adverse consequences for the Company, and individuals, resulting from

infringement of the competition rules may include the following:

ez

(a)

(b)

(a)

(b)

(9

(d)

B 2lEh A7 AL AR R JHAOfA O £ A= FEHC A= of2fet ZEL T

1

Fines: significant fines may be imposed for the breach of fair trade or similar competition
laws and related regulations;

HE: 4= ZYYO wet 2EdY A= Qs &2 0] tstof aHEE 0| Fatk| AL,
O| X =1 o
- o [}

Criminal sanctions: criminal penalties may be imposed on individuals who rig bids, fix
prices, share customers/markets or limit production/supply;

Directions to terminate behaviour: the relevant competition authorities may impose
directions to modify or terminate the agreement or behaviour, and/or to refrain from similar
conduct in future;

HHX T (AEEY, AHAD): 2= ZHE T2 9tgdd dXQ §8 AZEOXto| CHsto] s
A 7

o [
HE0ILt HRIE S I'8e A2 27E = A2H, &= FAL S =X = ASHL

N
r
A

Claims for damages: certain countries (of which the UK is an example) permit third parties
that suffer losses as a consequence of an infringement of the Competition Rules to bring
proceedings for damages as a result of breach of competition law, as well as being able to
obtain interim relief - such as an injunction to stop specified conduct from continuing;

ot e =X|: £ F7H0M= AT EHOAte ZWHHE ez Qlste ZWHY
4%, 0|5 THE DIAtY EoHi4 Tl 25 H7[s Bt Q2 62 o I

SLUICH E3, HN PHIKZA BEHY B0 BXIE PoHE M| B HA
Unenforceable contracts: any provisions in an agreement which infringe the Competition
Rules will be void. The void provisions will be unenforceable, meaning that the Company
cannot not take legal action to enforce the relevant provisions;

Black listing/ EOD: a significant additional risk of breach of competition law is the black
listing of the Company from publicly tendered work and the risk of the Company being
prohibited to bid for MDB (multilateral development bank) financed projects for a period of
time. The Company may also be exposed to EOD risk in existing projects.

S¥ajAE SH/ALE0|W o3t 7|Eto|ee

0%
>
X
>

4 H
CHAPiE 280l 282 Masts 58 Z2HE g 2|Ate| Y& H7t7t 2412
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(e)

()

Adverse publicity: competition investigations can lead to high-profile
adverse publicity which would damage both the corporate reputation of the Company, and
the professional reputations of the individuals involved in the investigation; and

HYMOl 2 HE: [f7|Q0] ZMY QU Ho|z SHZOoZEHE XRALE YLt AAM2 of29
FREI EELICHL WEHM, o A BEE7t #de = o8z, slAte] it BHAE o[0|X|of
FEHY IS NE 5 AFLIL

Sanctions for failure to co-operate: various offences can be committed either by the
Company itself or by a person such as an employee of an undertaking being investigated,
for example in the context of a dawn raid. The possible offences include:

ZAb B0 CHE Z7EEOl MR 7H5: BlAL i IR E AN AARTHEA HOIM H BYS
Wojots HOZ SHME 4 Ui ChYS BI0| ARY 4 w1 oS S ofzher LIt

(M failure to comply with a requirement imposed on a person under the regulator's
investigative powers (although it is important to always speak to the Competition
Compliance Officer and Compliance Team to clarify the extent and legitimacy of the
regulators' right to search premises, documents and computers);

ZARZOIA RO El Aotof m2f AN EHZRSHOF Sh= L|ZEAMARS] o|F ZO[H ([f2bA,
BT ZALZO| MY/ MB/HFH 52 UYL 2 ot YeME HASH: 22 SHE gy
J0|A ROl E ote| HRE mofdh= 20| SR

(i) intentional obstruction of the regulator;
ZEAREHOf| CHSE LR Q1 o

(iii)  destruction, disposal, falsification or concealment of documents; and
() ME o7, 17|, 24 5 A<

(iv)  providing false or misleading information.
Abof oot eS8l HEO NS (He 5 WEL =€X)

[

The Company may be fined for the above offences and individuals may be fined or
imprisoned.]

i
IE

AR SR OBfst AL S A2 RS IOt B sAtet MEo| Yo E +
Ct

= A2 LXISHA|7] HEELIL.

If you have any questions concerning this policy or would like further guidance on the
Company's competition law measures, please contact [*] the Compliance Team and/or the

Competition Compliance Officer via website: [https://elaw.hdec.co.kr/AnonymousBoard/Comp
Board_SSO.aspx], email: [kookhoon@hdec.co.kr], or hotline: [02-746-2848]
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HALOIE (2el-=H HEAEH):

M

[https://elaw.hdec.co.kr/AnonymousBoard/CompBoard_SSO.aspx]
0|0 &: [kookhoon@hdec.co.kr]

You can also make a report of any violation of applicable competition law via website:
[http://audit.hdec kr/auditStart.asp].

ZYY RIE A S 2R R SA| 2lAL0] A A5k0{0F gL CE M H= of2fet ZE LT

HALO|E (AFO[H] ZEAFA): [http://audit.hdec kr/auditStart.asp]
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